Advances in Hospitality and Tourism Marketing and Management

19 — 24 June 2011
Bogazigi University, Istanbul, Turkey

Organized by:

WWASHINGTON STATE
TNIVERSITY

" i,

NN .wwmm&%ﬂhkm{ﬁﬁ .

i

Conference sponsors:

L TAYLOR'S
UMNIVERSITY

et
Wisdom - tntegibip - Ladrtieste




Certificate of Contribution to the AHTMM 2011
Conference in Istanbul, 19-24 June, 2011

Kunkaew Khlaikaew has contributed to the Advances in
Hospitality and Tourism Marketing and Management

organized by Bogazigi University and Washington State
through the presentation of the paper “A survey of
Buddhism based tourism: A case of Pra Nangpraya
amulets and relics of Phitsanulok Province” .

Dr. Maria D. Alvarez
Conference Co-Chair




g e

TABLE OF CONTENTS
PART | - MARKETING AND MANAGEMENT JN HOSPITALITY ORGANIZATIONS

The combined effects of employee hospitality performance, environment and entertainment on
customer affective response and revisit intention in restaurants. Teng, Kuo

Country of origin’s role in brand personality: Evidence from quick service restaurant customers in
Turkey. Beyhan, Yiditbas, Yiicelen

Aspects of the client’s perception of tourist accommodation structures concerning the guality of
the services offered. Case study for the areas Vatra-Dornei and Neamt. Butnaru, Tatdrusanu

Affluent marketing and implications on hospitality: Case from lzmir. Pirnar, Icsz, Icéz
Mobile airline services. Zervaki, Viachopoulo, Stiakakis, Manthou

The characteristics of thermal tourism supply: Analysis of service quality and guest loyalty, Adan,
Miral

'Air the anger: Investigating online complaints on luxury hotels. £kiz, Khoo-Lattimore,

Memarzadeh.

Exploiting social media for crisis management in tourism & hospitality: Findings from Greece.
Sigala

Effect of acculturation on responses to service failure/recovery: Evidence from focus group
interviews in Beijing, China. Weber, Hsu, Sparks

Developing a strategic planning method for tourism companies based on customer satisfaction.
Lengler, Mello Mollano

Cultural context and service quality: A study of intercultural competence in the Thal tourism
industry. Barnett, Carter

The strategic management process and the innovative capacity of the Spanish hotel industry.
Vargas-Sénchez, Martinez-Lopez : 3

Survival strategies: A New Zealand hospitality habitual entrepreneur. Liu, Neill
Should hospitality and tourism companies trust on ICT outsourcing? Cetinkaya, Erglil, Cobanogiu

Equality, nondiscrimination and diversity at work: An investigation of the HR managers in five-star
istanbul hotels. Salman, Oztetikier, Balaman

The Importance of proxemics in cross-cultural personal seiling. Hashimoto, Fenich

The effects of emotional labor and person-job fit on hotel ernployee’s job satisfaction and work
engagement, Chu, Fu

The effect of location on hotel manager’s work-related learning: An island perspective. Nicely,
Njite

Do the Generation Xer and Millenial employees differ on the antecedents of performance?
Inelmen

14

20

26

33

39

45

48

50

57

64

70

76

84

89

93

99









Factors influencing job satisfaction of managerial staff in the Northern Cyprus tourism and
hospitality industry. Timur, Kardoush, Timur

Managing and researching staff turnover in hotels: Lessons from the literature. Meohsin
Does the perception of glass ceiling change according to gender? Topaloglu, Glinden

Employer size and wage structure in the Spanish hotel industry. Garcig, Marchante, Sdnchez,
Benavides

Factors that influence the promotion of hotel managers: Study conducted at four and five star
hotels in Turkey. Hatipoghu

The effect of firm risk on CEO compensation level in the US restaurant industry. Ozdemir, Kizildag,
Upneja

Impact of 2008 financial crisis on the hotel industry in Turkey. Okumus, Bas Collins, Avci
Us urban market- online global distribution study. Majer

The feasibility of production planning and control systems in the food-beverage units of large-
scale accommodation managements (A practice study). Dogdubay, Avcikurt, Yaman, Kéroglu

Discounting room rates: A pragmatic pricing strategy that works, Semrad

Post-purchase franchise intentions: A study of the lce cream franchise system in fran. Rad,
Poorani

The role of human capital and collaboration with academia for innovation in hospitality sector:
The case of Mugla. Gdkovali, Avci

The value of diversity training in the hospitality workplace. Reynolds, Rahman, Bradetich

Ethical perceptions and ideologies: A comparative study between students, graduates and
managers. Pasamehmetoglu, Giirel

Ata Fellows ; A multilateral university consortium to strengthen tourism education, research, and
industry outreach. Tasci, Aktas, Manukyan, Pennington-Gray, Thapa, Sagas

students’ key competences in the hospitality management programs in Taiwan. Huang, Wang

PART Il - DESTINATION DEVELOPMENT, MARKETING AND MANAGEMENT

Hospitality and urban planning: The consumers” satisfaction in Xinyi planning district by the
public-sector, Taipei, Taiwan. Ni, Chen, Ding '

Collaborative destination management planning: A case study of Byron Bay, Australia. Buultjens,
white

Getting to know the knowledge infrastructure to elicit tourism destination stakeholders’
relational engagement: A social capital perspective. Go, Trunfio, Della Lucia

Study of indigenous cluster experiences -Case study : Garmeh village {Iran}. Ehsani

105

110

116

121

127

133

135

137

141

148

154

160

166

172

173

179

185

190

197

202

i -



Carrying capacity in the historical texture as way 10 cultural development (Case study Central
~ Core City of Tehran). Hosseini, pourahmad, ShabaniFard

Measurement approaches for urban destinations performance. Cosma

Touristic specialization and returns on human capital in the hospitality sector of the Spanish
Regions. Sdnchez, Garefa, Marchante, Benavides

How Thai tourism revived marketing communication strategies to fend off a crisis: A case study.
Supadhiloke

Long-term communication effects of tourism Malaysia marketing communications on the
awareness and perceived destination image dimensions among potential tourists from the Gulf
countries (GC). Alfandi, Kasim

Slow cities in competitive tourism marketing. $ahin
The Nation-branding legacy of the 2010 FIFA World Cup™ for South Africa. Knott, Fyall, Jones.

A paradigm shift from tourism destination management to democratic governance of place
branding. Go, Triunfo

Destination governance and internal branding as antecedents of destination brand development:
an exploratory study on Edinburgh. Bregoli, Chiappa

City marketing and place branding: The case of Cappadocia. Yalcn, Cebeci Perker

Destination brand personality and behavioral intentions: A comparison of first-time and repeat
visitors. Usakh, Baloglu

Investigating the relationship between overall tourist satisfaction and destination attributes.
Shahrivar, Gharib, Jajri

Destination satisfaction from the perspective of international tourists visiting tran. Arasli,
Baradarani, NaderiAdib ’

Travelers’ travel intentions: implications of past travel experiences and perceptions of risk. Ltt,
Chen

Selecting the ‘right’ celebrity endorser: Latent mean structure analysis. Van der Veen, Song

Loyal tourists of Turkey. Kitic, Tasci

PART 1l - CONSUMER BEHAVIOR iN TOURISM AND HOSPITALITY
A multi-relational approach to the study of tourist experiences. Eide, Hunsen, Lindberg

Tourists’ souvenir buying behavior and retailers’ consciousness of Egypt visitors’ souvenir buying
profile. £l Somadicy, Amara

American consumers’ attitudes towards different airline companies’ channels: A comparison of
transaction methods. Harcar, Yiceit

Wine packaging elements: Do they impact consumer’s purchasing behavior? Triantafyllou,
Christou, Lagos, Kassianidis '

207

213

219

225

230

237

242

243

254

261

268

275

281

288

292

299

305

311

317

322

i
| |
1

al
j’

|
o




Does consumer really appreciate sustainable coffees? The study of consumers’ coghition,
personal values and willingness to pay toward sustainable coffees and Talwanese coffee. Lin

Nice vacation in Nice! Senior travellers” motivations. Prayag, Hung

Tiravei motivations, behavior and requirements of European senior tourists to Thailand. Esichaikul
Cycling around the Island: What motivates Talwan’s cycling tourists? Ho, Huang, Yu

Analysis of cultural tourism motivation: The case of Turkish students. Yolal, Negrusa

Building the case for getting sustainability commitment from government for beach protection
assessing visitor spending, motivations and concern for environmental issues. Dodds

PART IV - INFORMATION SYSTEMS AND TECHNOLOGIES FOR TOURISM

Power in praise: Exploring 6r§li'ne compliments-on luxury hotels. Lattfmore, Ekiz, Buhalis

Tourism destination marketing in globalisation era: Potential contribution of E-marketing and
clustering approach. Soteriades

Innovation, territory and differentiation in tourism. Romdo, Rodrigues, Guerreiro

An analysis of tourist information provided for city marketing: A comparative study of Istanbul
and Paris. Teberler, Olcer

Location based marketing services in a tourism context: The impact of personal travel
innovativeness and pull vs. push delivery method. Beldong, Lin, Yoo

Travelers’ participation In online communities after foliowing advices from that community:
consumption or creation of content? Casald, Flavian, Guinaliu

Radio broadcasting in an information seeking society to sustain tourism in Langkawi Island,
Malaysia. Ponnan

CRM systems employed in the hotel sector: A case of 5 star hotel. Papaioannoy, Sarmaniotis,
Assimakopoulos, Soteriades ‘

Role of information systems in supply chain management and its application on five-star hotels in
istanbul. Kaya, Azaltun

The impact of the E- marketing and E-commerce through hotel’s website in the effectiveness and
profitability of the hosphtality enterprises. Dionyssopoulou, Manousakis

PART V - SUSTAINABILITY AND SOCIAL RESPONSIBILITY

The European Charter for Sustainable Tourism: A benchmarking study through the experiences of
the Spanish Charter areas, oriented to identify challenges and opportunities for Monfragiie
national park. Andrades Coldito, Rodriguez Cumplido

Sustainable tourism, development and the discerning traveler: Conceptual developments and
etiological linkages between sustainable tourism, postmodernism and the discerning traveler.
Barnett, Carter

329

333
340
346
350

355

365

371

377

385

391

396

402

408

414

420

429

438




Study on the approaches to get the satisfactory balance between tourism and the protection of
historical monuments on the case study of the Summer Palace. Wei

Alleviating poverty via community based tourism: A case study of the Kelabit community in Bario,
Sarawak. Nair, Coughlin

Energy and carbon literacy model of hotel employees in Taiwan. Teng, Horng, Hu, Chen
Reporting corporate social responsibility efforts: The case of Turkish Airlines. Okumus, Kuyucak

sustainability marketing in the age of turbulence: An exploratory study of the Thai tourism
industry. Na Ayudhya

Investigation of relation between the climate condition and annual tourism trend in Koramabad
County. Gholami, Arsalani

Hotel CSR factors — case of Slovenia. Sedmark, Majdig, Sedmark
The potential for éboriginal acotourism development in Ontario. Graci
Ecotourists’ behaviour - a study in the Brazilian market. do Paco, Alves, Nunes

Conceptual framework of environmental values importance in sustainable tourism and
ecotourism {Case of Camili biosphere reserve area in Turkey). Aydin, Tirker

Establishing Carbon Neutrality Indicators of tourism destination Using Analytic Network Process
(ANP) Approach. Jeou-Shyan, Hu, Teng, Lin

Analyze and evaluate of potential & strategies for ecotourism development in Kavir National
park. Norbakhsh, Aghdam, Ahmadobadi, Shokri

Assessment of the tourism abilities of the protected region Parvar in Semnan. Arghan

An Empirical Investigation of Tourism and Economic Development in Bangladesh: Some Policy.
Amin

Industrial heritage tourism in Slovania. Opportunities for sustainable tourism. BalaZic
investigation of effect of climate changing and its effects on tourism. Alizadeh

Perceptions of tourism impacts: A longitudinal study using data from the Sunshine Coast
residents. Sharma, Dyer

An investigation of resident perceptions on tourism in Canakkale: Excuse me, am | disturbing
you? Giiler, Hamarat, Tufan, Yilmoz

Local residents’ reactions towards tourism: An implementation in Kusadasi. Caliskan, Ozer

Ecotourism for obtaining sustainable economic income {Case study: Bishe Waterfall in Khoram
Abad), Ayashi, Ghohroodi, Ayashi, Ghale

443

448

455

460

466

471

476

482

A87

493

499

505

512

513

519

525

526

533

540

546




A research on social impacts of Foga Rock Festival: perceptions of local residents and local
authorities. Bagiran, Kurgun.

beveloping the "Time" model: A case study of the 2010 FIFA World Cup™ Nelspruit host city. van
Nigkerk, Okumus

Convention centers: Is there equilibrium or disequilibrium? Fenich, Hashimoto

Systematic analysis for establishment of mountain climbing camps by geographical information
system {Case study of Mazandaran- lran). Rezaiemahmoudj, Shabanian, Sajjadian, Rokni

PART VI - TOURISM DEMAND AND ECONOMIC ISSUES

Analysis of the influence of travel organization mode on low cost carrier’s {lcc’s) tourist demand.
The Spanish Case on Foreign Tourism. Muro, Suarez, Zamora

An analytical framework to assess total visits to a destination with implications for time-
diminishing returns, Assaker, £/ Hadad

The impact of crises on Turkish tourism in the last decade. Giilbahar

Targeting the market: Segmentation of domestic tourists for Yor island, Thailand using the
correspondence analysis technique, Kasim, Ngowsiri

Critical approach to tourism confidence index of UNWTO as early warning signal for tourism
industry. Yiksel

1sraeli tourism to Turkey - A love story against all odds — A case study. Zimet

Attainment of Millennium Development Goals through sustainable tourism in the Central Africa:
implications for local economic development in Cameroon. Kimbu

The role of tourism on regional development: The case of Van Region. Gezici, Cagli

Untapped and il planned domestic tourism market — Views from domestic tourists: The case of
iran. Alipour

An investigation regarding the motives for the development of accommodation establishments —
The case of Romania. Pop, Yolal, Coros

Economic impact of tourism on Malaysian economic growth: An investigation using bound test.
Habibi, Karimi

PART Vil - POSTER PAPERS

Tourism sustainability analysis for the Spanish coastal areas using synthetic indicators. Blancas,
Cabollero, Gonzélez, Guerrero, Lozano-Oyola, Pérez

Shopping malls and choice of lodging: A study of Las Vegas visitors. Yeh, Tsal, Su, Tung.

Investigating the added value of a guest donation program (hotels that help) in hospitality
enterprises. Johnson, Ergul, Scaglione

The development of situated creative curriculum and its effectiveness. Hu

670

678

684

688

697

704

711

718

724

730

736

743

750

756

762

769

772

775

778




Enhancing Taiwan’s tourism industry through the promotion of local cultural events. Chen

Exploring the factors affecting the consumption of sugar-sweetened bevarages by Taiwanese
college students. Su, Yeh

Examining the impact of advertisements containing catchphrase messages on consumers’
destination image and behavioral intentions. Lu, Chi

Local initiatives changing the image of peripheral regions in Poland — The example of dinoparks.
Kubal, Piziak

Examining the relationships among culinary effective learning, and culinary professional
competences and study performance for the hospitality students in technology universities. Ko,

Sung, Su

An analysis of the importance of Milad Tower in the growth of tourism in Tehran. Kateh, Zabihi,
Nezhad

Tfaditibnal Egyptian food and tourism. El-Sayed, Abdalla

Designing a model of consumer perceived health care gquality evaluation for private hospitals in
Tehran. Faridchehr, Vasifedust, Saledniya

Local foods absorbent element in marketing tourism destinations. Ahadzadeh, Mehraban

Rural tourism development model: An action research to preserve local culture. Hasanpur, Gorji
Tourism marketing and its challenges in the 21st century. Shabanipour

Ecological model for tourism in Zanjan by GIS techniques. Shahbakhti, Rastbin

Priority of environmental factors affecticve on tourism entrepreneurship development in
Masooleh. Gorji, Ziayi

The role of middle and small towns in a consistent tourism survey. Moghadam, Heidarzadeh




A-SURVEY OF BUDDHISM BASED TOURISM: A CASE OF PRA NANGPRAYA AMULETS AND
- RELICS OF PHITSANULOK PROVINCE.

o
Taweesak Kunyot

o
. Pibulsongkram Rajabhat University,

Phitsanulok Province. Thailand

and

Kunkacw Khlaikaew

Pibulsongkram Rajabhat University
Phitsanulok Province. Thailand

e purposs of this research were to study the history and importance of Phra Nangpraya amulets and Buddhist
lics in Phitsanulok, examine the tourists’ interest and ways of visiting these, and develop a tourist manual both
Thai and English. It was found that Phra Nangpraya arnulets were first discovered at Wat Nangpraya, These
hia Nangpraya amulets were famous nationwide as one of the five amulets “Benchaphakree”. They were

ated twice, First, they were created by Prawisutikasat, King Pramahathummaracha’s queen who was a King
sreasuan’s mother. Then, they were created by King Nareasuan the Great. The two types of Phra Nangpraya
are in a triangle-shape. The big model were the bending-knee model, the straight-knee model and the big-

t model. The small type were the small-chest model, the god-shape model and the sangkhati model. In

ition to their impacts, it is believe that they give the holders charms, protection, happiness and wealth. The
fiidy also indicated that the Buddha relics had been found inside the main Chedi at Wat Ratchaburan and Wat
at. Theses relics were thought to have brought by Pramabalailai. The study suggested 3 routing of visitors:

¢ Nangpraya to study the history of Phra Nangpraya amulet, Wat Ratchaburana to worship the Buddha relics,
hd Wat Senat to water-worship the relics. Finally, it was found that many tourists were interested in Buddhist-
ased tourism and most of them knew Phra Nangpraya amulets and the Buddha relics though advertisement and

jould Iike to learn about these by guided tour and tourist manual. .

[ourism industry in Thailand is considered important by the government. It is the main strategy to bring income
- the economic system quickly. The government prioritized tourism industry in the national development plan
d aimed af promoting Thaitand the tourism capital of Asia in 2008 because of its quality tourism destination.

Phitsanulok is a province in the lower north of Thailand which has potential in tourism. Therefore, the
brovince's vision and strategy focus on tourism. For example, there is a plan to develop the province to become
Thdo-China intersection and the center of conferences in the lower north of Thailand focusing on providing
Ourism services. In addition, the government sectors of the province now promote cultural tourism.

Buddhist amulets are interesting cultural artifacts because there are a variety of amulets around Thailand such as
“Benchaphakhee” amulets. They are sacred objects in among Buddhists. They are miniatures created to
tepresent Lord Buddha. They can be produced in a large number because they are very smail. In the past they
Wwere produced to put inside a chedi or stupa to commemorate Lord Buddha. It is believed that when Buddhism
bﬁ_comes worse in the future, people still can see these representative models of Lord Buddha. In the past, Thai
péople also used these sacred amulets to protect themselves when they went into wars. Nowadays, they wear

them with a necklace everyday to protect themselves.

Besides the amulets and other historical sites of Phitsanulok, there are Ruddhist relics with a thousand-year
history. A study of these and tourism can be a way o transfer knowledge of Buddhism, which is the main Thai
Teligion, to many other Thai people and foreign tourists. Because of the lack of promotion of Buddhism tourism
and good management, few tourists know about these interesting attractions of the province.

Because of the lack of promotion of Buddhism tourism and good management, few tourists know about these
t_er‘esting attractions of the province. The researchers would like to study the history of these and find a new
ourism route for Phitsanulok focusing on suggesting models for interested people to visit Phitsanulok to see
uddhist amulets and relics, and then develop manuals to guide them to visit these interesting places.

ventually, it is hoped that these placed will be renovated fo be sustainable tourism attractions of the province.
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Objectives

To study the history and importance of Phra Nangphraya and Buddhist relics of Phitsanulok
To survey new route and ways of visiting Phra Nangphraya and Buddhist relics of Phitsanulok
To examine the Thai and foreign tourists’ interests in these two attractions

To develop a tourist manual

Rl

Research methods

This study was a survey and qualitative research. The data were collected by documentary research, a
questionnaire, and in-depth interview. The questionnaire was administered with 400 tourists visiting Phisanulok’
selected by accidental sampling. These tourists visited the province from January to September which was the
high season, In 1997 there were 316,905 tourists visiting Phitsanulok (Thai Tourism Statistics Division, 1997)
The data were analyzed by percentage and descriptive analysis. The in-depth interviews were conducted with -
monks, abbots, scholars in amulets, amuiets salespersons, government officials, tourism agencies and related .
organizations. The data of the interviews were checked by data triangulation and content analysis.

Resulis

.

The history study found that Phitsanulok is historically important because Phra Nangphraya amulets were
discovered at Wat Nangphraya in this province. They were unique cultural objects. It is believed that they wer
created twice. First, they were created by Phrawisuthikasat, King Phramahathammaracha’s queen, who was :

King Naresuan’s mother. ‘Then, they were created by King Naresuan the Great. Accordirig to a legend, a hefm
in white clothes volunteered to create small Buddha images to give to soldiers going to the battle. Phra
Nangphraya amulets are believed to be able to offer charms, protection, good lucks, and wealth(Kritsanadilok
2002). Now they are well-known nationwide as one of the five “Benchaphakhee.” They are i a triangle shapés
They can be grouped into 2 types: big and small. The big type has 3 models: bending- knee, straight-knee anid?
big-chest. The 3 smalt type models are small-chest, god-shape and Sangkhati. :

Table |
Style of Prapangpraya Amulets
Types Models |
Big ‘ Bending-knee Straight-knee Big-chest
Small Sangihati God-shape Small-chest

Adapted from www.benjamulet.com

Phra Nangphraya amulets were made of soil. The making of these is a local wisdom. To make these, there'
sacred rites. They have been considered valuable in business especially the bending-knee model. This mode¢
the most expensive, sometimes more than a 29 thousand US dollars. Therefore, the amulets are not c?nly fo
people to commemorate 1ord Budhha and to protect themselves, but they are also expensive goods in the
market. People usually watch these amulets in three aspects: the perfection of the whole amulet, the material

and the unique sigt.
parts of Lord Buddha such as hair, nails, teeth, skin and blood which are dﬁﬁéfe%‘f :

The Buddha relics were small .
y were discovered inside the ma:p

from common people’s parts. They jook like pebbles or gem stones. The
Chedis of Wat Rachaburana and Wat Senat in Phitsanulok.

The tour site for seeing Phra Nangphraya amulets is Wat Nangphraya, which is the place where Phra
Nangphraya amulets were first discovered. This temple is opposite Wat Phrasrirattanamahf{ihat
Woramahawiharn in the middle of the city. In this temple precincts, there are other interesting 010 44
t0 visit. The first one is called “vihara,” It is a brick building in Sukhothai architecture. Another one i$ 2 ¢
used to keep Phra Nangphraya amulets and another smaller chedi which is believed to be built Juring the
Ayuthaya dynasty or the beginning of Rattanakosin dynasty. There is also a Phra Nangphsaya amule! ma;nd
where interested people or amulet collectors can Come 0 talk and share their experiences. They can buY

their amulets here. The price of the amulets depends on their satisfaction.

The research results suggest the two main tourist routes which are Wat Ratchaburana to worship miB;%dba
celics, and Wat Senat to water-worship the relics there, Wat Ratchaburana is jocated on Buddh‘abuc 8
the middle of Phitsanulok city. It is believed that it was built during Sukhothai dynasty more $1X huﬂai b
ago. It may have been the same temple as Wat Nangphraya because Phra Nangphraya amulets were at>
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wat or temple may be from King Lithai of Sukhothai who

he chedi of this temple. The name of this
ted this temple at that time.

c. First, inside the temple there are mural paintings telling
rd, the main chedi was built

interesting things to visit in this plac
is now used as a mMUseWn. Thi

called “Ramayana,” Second, the main vihara
thaya architecture which is believed to keep Buddha retics. Fourth, silver and gold stairs are for people

slieve that they can be lucky and wealthy and happy if they walk up the stairs. Fifth, the boat for Rama V,
{5t people who believe that they can have good health if they walk under this boat. Finally, herbal spa is for

, who want to have good health and beautiful skin.

Shre are several

on Tha-ngam, Amphoe Watbot, which is 20 kilometers

jowntown Phitsanulok. The building time of this temple is not known. It is said that Phramahathenlailai
i 650 relics from Sri Lanka and then put them in different places. Thirty-six of them were kept in the
“hedi of Wat Senat. Therefore, this temple may have been built more than a thousand years ago.

days, there is a royal water-worship to the relics every year.

scond route is Wat Senat, which is located Tamb

a Nangphraya amulets and Buddba relics in

f amulets and relics 63.8%, Local wisdom
value of amulets and relics 23.5%,

ent levels of interests of the tourists in Phr

hifsanulok about history of amulets and relics 90.1 %, the miracle 0
ing the amulets and retics 63.8 %, how to se€ the amulets 29.3%,

5 and relics’ picture 19.4% and tour guide 53.3%.

¢ data show the differ

ers analyzed the opinions of 20 groups of related people and found that they thought that
facilities and advertisement of the information of the history of the places. They

(ixfion, the research
e and understand Thai culture better when they visited the temples.

ee temples lack tourist
S that the tourists should appreciat
ommendation on Buddhism-based tourism management focusing on advertisement,

atiraction conservation. The remples should be improved and
ommendation is correspond 0

ism consist of attractions,

 also gave rec
éness and ethic development, and tourist
hiepared to serve the increasing number of T hai and foreign tourists. This rec

" , - JBurkart and Medtink (1981) who argued that the main factors of cuttural tour
ssibiiity, and amenity.

Figure 1
Buddhism based Tourism Model

Temple contexis

l

Analysis of Temples in 3 Aspects

l

Attraction

Amenity

tions in term of refigious sites, ancient places, antiques, focal wisdom,

ness values and activities in the temples.

l

tes for Specific group and Tourist ma

Analysis of Tourist Attrac
titeg, beliefs, history, busi

nuals

Buddhism-based Tourist rou

e who are interested and appreciate Phra Nangphraya

tousism management should cooperate with every stakeholder in

s monks and other people who gain income from this industry. The-
arket. These temples can be tourist

tets, which leads to the

In conclusion, this model of tourism is interesting for peop)

amulets and Buddha relics. Furthermore,
?uddhiSm—based tourism industry such 2
amulet salespersons should work together to set up the provincial m
tiractions because the toutists who come 0 visit the tempies can also see the amu
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knowledge society of amulet history of the amulet sellers and buyers. These tourist attractions can increas
new number of tourists (niche market) throughout the country.
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TRAVEL GUIDE DURING THE AHTMM 2011 CONFERENCE

Below, directions to and from Bogazici University, where the conference will be held, are
provided,

Note that buses will be available on the 20, 21% and 22" of June, departing from the Sirkecl
area (by the hotels) at 8.00 in the morning towards the conference venue at Bogazi¢i
University. The same buses will return in the evening at the end of the conference program
from Bogazigi University to Sirkeci.

Participants that wish to come later or leave earlier will need to arrange their own
transportation. Explanations are provided below.

You may purchase individual tickets in buses or tokens (jetons) at the metro or trami stations.
Each ticket or token is 1.75 TL. Plastic travel cards (Istanbulkart) and electronic buttons
(Akbil) can be purchased at main stations or in nearby kiosks. Money can be added to the
card or the button that is read by the machines on the bus or at the tram or metro stations,
The fare is reduced in this case, but the card and the electronic button have a cost. For more
detail information on fares and payment systems refer to |
http://www._turkevtravelp!anner.com/go/istanbul/Transport/faresthtml

Turkish people are quite friendly and will be happy to help you. Don’t be afraid to ask.
Sirkeci — Bogazigi University

o Take Ti-tramvay- from Sirkeci and get off at Kabatag (last stop).
o Take 43R bus from Kabatas and get off at Bogazigi University bus stop.

Bogazi¢i University- Sirkeci

e Take 43R bus from Bogazici University stop and get off at Kabatas bus stop.
o Take tramway called T1 from Kabatag and get off at Sirkecl.

GENERAL NOTE; While using tramway, make sure that you get on the tramway to the right
direction because tramway works both side. While coming to Bogazici University you need to
take the tramway to Kabatas direction.

To come to Bogazigi University By Taxi;
¢ Ask your driver to take you 1o;

Bogazici Universitesi Giiney Kampiis (South Campus), Albert Long Hall
Ftiler - Rumell Hisarlistl
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Bogazigi University South Campus Entrance {Main Entrance)

Location of Albert Long Hall in Bogazigi University, South Campus

This Is the building where the conference will be held. It is also called BTS building. Once you
enter from the university’s south campus entrance (this is the main university entrance), you
need to follow the main road down. After about 100 meters, you will see a large and green
square. This Is the main square. Albert Long Hall is one of the old buildings on the square. it
is the building with the clock on top of it. {Picture of the building stated below as well).

gt

Albert Long Hall

Detailed university map

e http://www.boun.edu.tr/map/bu_main campus map_eng.html

Location of the university campuses in Istanbul

s http://www.boun.edu.tr/map/istanbul by campus map eng.htm]

University main page

o http://www.boun.edu.tr/index_eng.html




TRAVEL IN TO AND FROM OTHER LOCATIONS IN ISTANBUL

Below are directions to and from some maln locations In Istanbul.

Prom Atatliri Alvpert to Birkee
By Rallway system

e Take metro called M1 from Airport and get off at Zeytinburnu station.
o Take tramway called T1 from Zeytinburnu and get off at Sirkeci station.

From Atatlirk Airport to Taksim
By Railwey system
e Take metro called M1 from Airport and get off at Zeytinburnu station.

s Take tramway called T1 from Zeytinburnu and get off at Kabatas (last stop)
e Take F1 —funicular system - from Kabatas and get off at Taksim.

Note; Metro system works between 06.00- 00.00
Tramway system works between 06.00- 00.00
Funicular system works between 06.15- 00,00

From Atatlirk Airport to Taksim by Bus
o Take 96T bus from Airport and get off at Taksim bus stop.
Note; From Airport to Taksim
¢ Between 07.00- 21.00 it operates approximately in every 40 minutes
o At the night time it operates at;
23.00; 00.30; 01.30; 02.30; 03.30; 04.30; 05.20; 06.30

» This bus requires two tickets.

From Sultanahmet to Bogazigi University;

o Take tramway called T1 from the Sultanahmet and get off at Kabatag(last stop)
e Then take the bus 43R and get off at Bogazigl University stop.



From Atatiirk Airport to Bogazi¢i University Option 1;

e Take metro called M1 from Airport a:_'id get off at Zeytinburnu statlon.
» Take tramway called T1 from Zeytinburnu and get off at Kabatas (last stop).
s Take 43R bus from Kabatas and get off at Bogazici Unlversity bus stop.

From Atatlirk Airport to Bogazici University Option 2;

e Take 96T bus from Airport and get off at Taksim bus stop.
e Take 559 C bus from Taksim and get off at Bogazigl University bus stop.

Taksim — Bogazigi University
e Take 559 C from Taksim and get off at Bogazigi University bus stop.
Bogazigi University -Taksim

e 559C bus from Bogazigi University— get off at Taksim bus stop.

Sirkeci -Taksim (by Railway system)
e Take tramway called T1 from Sirkeci get off at Kabatas {last stop)
¢ Take Fl-funicular system- from Kabatas and get off at Taksim.

Taksim ~Sirkeci (by Railway system)

e Take Fl-funicular system- from Taksim and get off at Kabatas.
e Take tramway called Tifrom Kabatas and get off at Sirkeci stop.
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Abstract

The purpose of this research were to study the history and importance of
Phra Nangpraya amulets and Buddhist relics in Phitsanulok, examine the tourists’ interest and ways
of visiting these, and develop a tourist manual both in Thai and English. It was found that Phra
Nangpraya amulets were first discovered at Wat Nangpraya. These Phra Nangpraya amulets were
famous nationwide as one of the five amulets “Benchaphakree”. They were created twice. First,
they were created by Prawisutikasat, King Pramzhathummaracha’s queen who was a King
Nareasuan's mother. Then, they were created by King Nareasuan the Great. The two types of Phra
Nangpraya were in a triangle-shape. The big model were the bending-knee model, the straight-knee
model and the big-chest model. The small type were the small-chest model, the god-shape model
and the sangkhati model. In relation to their impacts, it is believe that they give the holders charms,
protection, happiness and wealth. The study also indicated that the Buddha relics had been found
inside the main Chedi at Wat Ratchaburan and Wat Senat. Theses relics were thought to have
brought by Pramahalailai. The study suggested 3 routing of visitors: Wat Nangpraya to study the
history of Phra Nangpraya amulet, Wat Ratchaburana to warship the Buddha relics, and Wat Senat
to water-worship the relics. Finally, it was found thaf many tourists were interested in Buddhist-
based tourism and most of them knew Phra Nangpraya amulets and the Buddha relics though

advertisement and would like to learn about these by guided tour and tourist manual.

Key Words : Buddhist-based tourism, Phra Nangpraya amulets, Buddha relics,

Phitsanulok Province.
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A SURVEY OF BUDDHISM BASED TOURISM: A CASE OF PRA NANGPRAYA
AMULETS AND RELICS OF PHITSANULOK PROVINCE.

Taweesak Kunyot, Ph.D.
Pibulsongkram Rajabhat University,
Phitsanulok Province. Thailand

and

Miss Kunkaew Khlaikaew
Pibulsongkram Rajabhat University,
Phitsanulok Province. Thailand

ABSTRACT

The purpose of this research were to study the history and importance of Phra Nangpraya
amulets and Buddhist relics in Phitsanulok, examine the tourists’ interest and ways of visiting
these, and develop a tourist manual both in Thai and English. It was found that Phra Nangpraya
amulets were first discovered at Wat Nangpraya. These Phra Nangpraya amulets were famous
nationwide as one of the five amulets “Benchaphakree”, They were created twice. First, they
were created by Prawisutikasat, King Pramahathummaracha’s queen who was a King
Nareasuan’s mother. Then, they were created by King Nareasuan the Great. The two types of
Phra Nangpraya were in a triangle-shape. The big model were the bending—knee model, the
straight-knee model and the big-chest model. The small type were the small-chest model, the
god-shape model and the sangkhati model. In relation to their impacts, it is believe that they give
the holders charms, protection, happiness and wealth. The study also indicated that the Buddha
relics had been found inside the main Chedi at Wat Ratchaburan and Wat Senat. Theses relics
were thought to have brought by Pramahalailai. The study suggested 3 routing of visitors: Wat
Nangpraya to study the history of Phra Nangpraya amulet, Wat Ratchaburana to worship the
Buddha relics, and Wat Senat to water-worship the relics. Finally, it was found that many tourists
were interested in Buddhist-based tourism and most of them knew Phra Nangpraya amulets and
the Buddha relics though advertisement and would like to learn about these by guided tour and
tourist manual.

Key Words: Buddhist-based tourism, Phra Nangpraya amulets, Buddha relics, Phitsanulok
Province.

INTRODUCTION

Tourism industry in Thailand is considered important by the government. It is the main strategy
to bring income for the economic system quickly. The government prioritized tourism industry in
the national development plan and aimed at promoting Thailand the tourism capital of Asia in
2008 because of its quality tourism destination.

Phitsanulok is a province in the lower north of Thailand which has potential in tourism.
Therefore, the province’s vision and strategy focus on tourism. For example, there is a plan to
develop the province to become Indo-China intersection and the center of conferences in the
lower north of Thailand focusing on providing tourism services. In addition, the government
sectors of the province now promote cultural tourism.
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Buddhist amulets are interesting cultural artifacts because there are a variety of amulets around
Thailand such as “Benchaphakhee” amulets. They are sacred objects in among Buddhists. They
are miniatures created to represent Lord Buddha. They can be produced in a large number
because they are very small. In the past they were produced to put inside a chedi or stupa to
commemorate Lord Buddha. It is believed that when Buddhism becomes worse in the future,
people still can see these representative models of Lord Buddha. In the past, Thai people also
used these sacred amulets to protect themselves when they went into wars. Nowadays, they wear
them with a necklace everyday to protect themselves.

Besides the amulets and other historical sites of Phitsanulok, there are Buddhist relics with a
thousand-year history. A study of these and tourism can be a way to transfer knowledge of
Buddhism, which is the main Thai religion, to many other Thai people and foreign tourists.
Because of the lack of promotion of Buddhism tourism and good management, few tourists
know about these interesting attractions of the province.

Because of the lack of promotion of Buddhism tourism and good management, few tourists

" know about these interesting attractions of the province. The researchers would like to study the
history of these and find a new tourism route for Phitsanulok focusing on suggesting models for
interested people to visit Phitsanulok to see Buddhist amulets and relics, and then develop
manuals to guide them to visit these interesting places. Eventually, it is hoped that these placed
will be renovated to be sustainable tourism attractions of the province.

Objectives

1. To study the history and importance of Phra Nangphraya and Buddhist relics of
Phitsanulok

2. To survey new route and ways of visiting Phra Nangphraya and Buddhist relics of

Phitsanulok

To examine the Thai and foreign tourists’ interests in these two attractions

4, To develop a tourist manual

L2

Research methods

This study was a survey and qualitative research. The data were collected by
documentary research; a questionnaire, and in-depth interview. The questionnaire was
administered with 400 tourists visiting Phisanulok selected by accidental sampling. These
tourists visited the province from January to September which was the high season. In 1997 there
were 316,905 tourists visiting Phitsanulok (Thai Tourism Statistics Division, 1997). The data
were analyzed by percentage and descriptive analysis. The in-depth interviews were conducted
with monks, abbots, scholars in amulets, amulets salespersons, government officials, tourism
agencies and related organizations. The data of the interviews were checked by data triangulation
and content analysis.

Resulis

The history study found that Phitsanulok is historically important because Phra Nangphraya
amulets were discovered at Wat Nangphraya in this province. They were unique cultural objects.
It is believed that they were created twice. First, they were created by Phrawisuthikasat, King
Phramahathammaracha’s queen, who was King Naresuan’s mother. Then, they were created by
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King Naresuan the Great. According to a legend, a hermit in white clothes volunteered to create
small Buddha images to give to soldiers going to the battle. Phra Nangphraya amulets are
believed to be able to offer charms, protection, good lucks, and wealth(Kritsanadilok, 2002).
Now they are well-known nationwide as one of the five “Benchaphakhee.” They are in a triangle
shape. They can be grouped into 2 types: big and small. The big type has 3 models: bending-
knee, straight-knee and big-chest. The 3 small type models are small-chest, god-shape and
Sangkhati.

Table |
Style of Pranangpraya Amulets
Types Models
Big Bending-knee | Straight-knee Big-chest
Small Sanglkhati God-shape Small-chest

Adapted from www.benjamulet.com

Phra Nangphraya amulets were made of soil. The making of these is a local wisdom. To make
these, there were sacred rites. They have been considered valuable in business especially the
bending-knee model. This model is the most expensive, sometimes more than a 29 thousand US
dollars. Therefore, the amulets are not only for the people to commemorate Lord Budhha and to
protect themselves, but they are also expensive goods in the market. People usually watch these
amulets in three aspects: the perfection of the whole amulet, the material, and the unique sign.

The Buddha relics were small parts of Lord Buddha such as hair, nails, teeth, skin and blood
which are different from common people’s parts. They look like pebbles or gem stones. They
were discovered inside the main Chedis of Wat Rachaburana and Wat Senat in Phitsanulok.

The tour site for seeing Phra Nangphraya amulets is Wat Nangphraya, which is the place where
Phra Nangphraya amulets were first discovered. This temple is opposite Wat
Phrasriratianamahathat Woramahawiharn in the middle of the city. In this temple precincts, there
are other interesting old constructions to visit. The first one is called “vihara.” It is a brick
building in Sukhothai architecture. Another one is a chedi used to keep Phra Nangphraya amulets
and another smaller chedi which is believed to be built during the end of Ayuthaya dynasty or
the beginning of Rattanakosin dynasty. There is also a Phra Nangphraya amulet market where
interested people or amulet collectors can come to talk and share their experiences. They can buy
and sell their amulets here. The price of the amulets depends on their satisfaction.

The research resuits suggest the two main tourist routes which are Wat Ratchaburana to worship
the Buddha relics, and Wat Senat to water-worship the relics there. Wat Ratchaburana is located
on Buddhabucha Road in the middle of Phitsanulok city. It is believed that it was built during
Sukhothai dynasty more six hundred years ago. It may have been the same temple as Wat
Nangphraya because Phra Nangphraya amulets were also found inside the chedi of this temple.
The name of this wat or temple may be from King Lithai of Sukhothai who renovated this temple
at that time.

There are several interesting things to visit in this place. First, inside the temple there are mural
paintings telling a legend called “Ramayana.” Second, the main vihara is now used as a museum.
Third, the main chedi was built in Ayuthaya architecture which is believed to keep Buddha



relics. Fourth, silver and gold stairs are for people who believe that they can be lucky and
wealthy and happy if they walk up the stairs. Fifth, the boat for Rama V, is for people who
believe that they can have good health if they walk under this boat. Finally, herbal spa is for
people who want to have good health and beautiful skin.

The second route is Wat Senat, which is located Tambon Tha-ngam, Amphoe Watbot, which is
20 kilometers from downtown Phitsanulok. The building time of this temple is not known. It is
said that Phramahathenlailai brought 650 relics from Sri Lanka and then put them in different
places. Thirty-six of them were kept in the main chedi of Wat Senat. Therefore, this temple may
have been built more than a thousand years ago. Nowadays, there is a royal water-worship to the
relics every year.

These data show the different levels of interests of the tourists in Phra Nangphraya amulets and
Buddha relics in Phitsanulok about history of amulets and relics 90.1 %, the miracle of amulets
and relics 63.8%, Local wisdom for making the amulets and relics 63.8 %, how to see the
amulets 29.3%, value of amulets and relics 23.5%, amulets and relics’ picture 19.4% and tour

- guide 53.3%.

In addition, the researchers analyzed the opinions of 20 groups of related people and found that
they thought that the three temples lack tourist facilities and advertisement of the information of
the history of the places. They argued that the tourists should appreciate and understand Thai
culture better when they visited the temples.

They also gave recommendation on Buddhism-based tourism management focusing on
advertisement, awareness and ethic development, and tourist attraction conservation. The
temples should be improved and prepared to serve the increasing number of Thai and foreign
tourists. This recommendation is correspond to Burkart and Medlink (1981) who argued that the
main factors of cultural tourism consist of attractions, accessibility, and amenity.



Figure 1 Buddhism based Tourism Model

Temple contexts

Analysis of Temples in 3 Aspects

Accessibility . .
Attraction Amenity

Analysis of Tourist Atiractions in term of religious sites, ancient places,
antiques, local wisdom, rites, beliefs, history, business values and activities in
the temples.

Buddhism-based Tourist routes for Specific group and Tourist manuals

In conclusion, this model of tourism is interesting for people who are interested and appreciate
Phra Nangphraya amulets and Buddha relics. Furthermore, tourism management should
cooperate with every stakeholder in Buddhism-based tourism industry such as monks and other
people who gain income from this industry. The amulet salespersons should work together to set
up the provincial market. These temples can be tourist attractions because the tourists who come
to visit the temples can also see the amulets, which leads to the knowledge society of amulet
history of the amulet sellers and buyers. These tourist attractions can increase a new number of
tourists (niche market) throughout the country.
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