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THE CREATIVE PROCESS TO INCREASE THE VALUE OF THE PRODUCTS AND OUR
COMMUNITY OF VETIVER OTOP BAN PAKTHOK, MUANG PHITSANULOK

Pornchai Pantung"

Abstract

The purposes of this research were 1. To study the identity product model vertiver
Pak Thok District, Pitsanulok Province. 2. To develop of vertiver Product. 3.To satisfaction rating
costomer product vetiver. The sampling of this study consisted of 150 foreign tourists travelling
in Wat Phra Sri rattana Mahathat Worawihan, experts in design, marketing specialist, and
manufacturers. A questionnaire were, development of grass products in materials, production
process, shape, structure. Patterns. used as research tools. The results data analysis were
percentage, mean, and standard deviation

The results were that the model original products of handicrafts Ban Pak Thok
Pitsanulok, including a vases, blown, Hats, Paper Box Shish, fruit tray weave pattern Pikul, flow
watermark , two striped, cross pattern” and striped flowers. Development Lamp product form
model 1 with an average 4.56 (SD = 1.16) in the most satisfying aesthetic averaged 4.15 (SD =
.77) at The High Level.
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